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ESG Dashboard

Home Executive Summary Environment

Leading Industries  ESG Breakdown Analysis |

Executive Summary

2020 compared to 2019

ESG - Where do we stand on Environment/Social/Governance indicators?

ESG Score

A 38/100

ESG Score

+1 pt(s) vs 2019

30 38

Ao

- & Mapbox @ OSM

201420152016201 7201620152020

Color based an E5G Score
feanntry dafinad by comnanias HO)

ENVIRONMENT - How are CO2 emissions tracking?

¥ 330tn

COZ2 Emissions

per Sales (1€}
-12.0% vs 2019

Financials N\ |6tn
Health Care ~— _|18m
Technology 328
Communicati.. |33tn
Consumer Di.. ~I[39 tn
Consumer St.. N82tn
Real Estate 186tn
Industrials W 201tn
Energy - 57810
Materials W35
Utilities | —nSedwmn

€02 Emissions

2020 (fine is PY)

520 17
Nm

2014 2015 2016 2017 2018 2018 2020

Company 816 /\

Company 1115 " — ) 11

Company 1373 S 0 tn
€02 Emissions

2020 fiine is PY)

Company 718
Company 1162
Company 337

€02 Emissions
2020 (line is PY)

Salesforce | ESG Dashboard | Confidential Information | For internal use only

Company Detail | Analysis - Adhoc |

Fiscal Year

2020 - (A1)

ESG score BY INDUSTRY

Energy ® 4900
ey
Materials @ 45100
Utilities 18 ® 4510
ConsumerSt. — @ 39/
Financials ~ — ® 380
ESG Scora

2020 fline 15 PY)

Communicati.. — ® 310

Technology ® 33100

ConsumerDis.. + 36¢100

Health Care ® 3720

Real Estate == # 38700
ESG Scora

2020 (line is PY)

SOCIAL - How many companies have at least one Social Policy?

VY 95%

Companies with
Social Policies

-2.1pt(s) vs 2019

Financials
Industrials
Materials
Utilities
Health Care
Real Estate
Consumer Disc..”
Communicatio.. ™~ ne— 30
Technology T — 3%
Energy T — 2%
Consumer Sta.,  So— 520

Companies
with Social Policios

A, . 9?%

2014 2015 2016 2017 2018 2015 2020

Top Countries
Japan 1 00%
Austria
Ethiopia
Companies

with Social Policies

Egypt s

Ecuador | — 07

Chile T e— 0%
Companies

with Social Policias

Country Industry
- (A} -
Company Industry 2
(Al1} v (A} v

ESG score BY COMPANY

Company 496 ® 68100

Company 984 ® 68/100

Company617 ® 57w

Company 1549 i |® 661200

Company 226 # 66£100
ESG Score

2020 (line is #Y)

Company46 ~~ \b L
Company 230 h /\0 4100
Company 1023 __ +9x:oo

@ 90

Company 305 _ {

Company 902 _ #1000

ESG Score
2020 fline is PY)

GOVERNANCE - What is the share of Women in the Boards of Companies?

A 21%

of Women in
Boards of Companies

+1.6 pt(s) vs 2013
Financials T —
Communicati.. — ~  m—m) 235
Energy T —) 23%
HealthCare — s 22%
Consumer St.. —  m—Y 2%
Utilities T m— 729
Consumer Di.. — m— 21%
Technology =~ —— Wt 200
Materials — —20%
Real Estate ~ —— w155
Industrials  —— s 13%

Women in Boards
2020 (flire is PY)

= 6056
Company 1610 -~  m—57%
Company 148 o~ we——G7%

Women In Boards
2020 (lineis PY)

Company 1095

Company1041  /\E3%
Company 767  /W4%
Company1047  /“m 4%

Women in Boards
2020 (line is PY]
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xecutive Summary

> What is mw financal performance?
A$9.03 A$0.01 A$179 AS$6.25 AsS2254 A $667,726 ¥$1,521,226
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Executive Summary ~ : L . Income Statement: Annual Report 14 0-2017-651 2017. 7. 11, 2017, 715 HE W&  SW-20245 ELL 4
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Description

[ HXL|A RS2 JHIO2 O] =7}
The Tableau Accelerator for Income Statement gives you a jumpstart to data-driven insights into an organization's revenues, = — —_— E [ L — (.l E A L
expenses, and net income over a specific period.

CFOs and investors can use this Accelerator to better understand the organization's performance to decide whether or not to
invest in the organization.

Answer key business questions

« What is the financial status of the organization?

« \What is the performance of the organization?

« What is the expected future growth of the organization?
« How much profit has the organization generated?

Monitor and improve KPls EH A | EEE O—I EIE-I KPl% ED—I'_T,_ ﬂ%j |-7
Total Revenues

COGS

OpEx

Deprec. & Amort.
Interests & Taxes
Gross Margin

Gross Margin %

OpEx to Revenues ratio
Operating Income
Operating Income %
Net Income - = ;l-
ol CHAIZ.ES BHE2{ @ 0fE C0|Ef 7 LRBITL?

P = .

. s e e e

s e e &

Required attributes

Month (date)

Company (string)

Revenues (numeric)

Operating Costs, COGS (numeric)
Operating Expenses; OpEx (numeric)
Depreciations & Amortizations (numeric) »
Interests & Taxes (numeric)

o e e e e
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Financial Statement Budget AR / AP Cash Flow ESG Compliance

Environment
Bank Cash Flow Social Risk Register
Governance

Financial Income Balance Sheet Actual vs Budget Accounts Accounts
Statement Statement Follow-up Receivable Payable

Corporate Finance

Financial Statement Budget AR / AP Cash Flow

Financial Income Actual vs Budget Accounts Accounts

Balance Sheet Bank Cash Flow

Statement Statement Follow-up Receivable Payable

Sales Planning Sales Effectiveness e-Commerce Retail

Sales Pipeline . ; :

= Sales Price Recurring Online Sales & POS

g ; SEs : :
Welpr;eelciiniales (basic, expert) SHICSHE (e m Realization Revenue Marketing Point of Sales
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o

Retail e-Commerce Inventory Sales

POS Online Sales & Stock Coverage RFM Price

Inventory (ABC-XYZ) Analysis Realization

Point of Sales Marketing

Marketing

Digital Marketing e-Commerce Sentiment Analysis Questionnaires
Email Digital Ads : NPS
Marketing (Google, Twitter Web Traffic Oniing Saies & Survey (Net Promoter Likert Scale Single-Choice

Marketing Multiple Choices

Campaigns Facebook) Score)

Procurement

Purchasing Contracts Budget Inventory

2 2 Actual vs Budget
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Human Resources

Headcount Expenses Travel Management ESG Insurance

Environment

Headcount . s
Business Travel Business Travel Social Work Accidents

(basic, advanced, HR Expenses

expert) (Ain) (Hotel) Governance

Service Compliance Purchasing

) Project . . Actual vs Budget Spend Analvtics
Management et el FORDW-Up 2 4

Manufacturing

Supply Chain Inventory Quality Purchasing

Shipment Stock Coverage Scraps (qty, cost,

Inventory Purchasing

Logistics (ABC-XYZ) gty & cost)
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Healthcare

Stays & Patients Medical Visits Budget Purchasing

Patient Record +
DRG

Actual vs Budget
Follow-up

Medical Stays Visits - Wait Time

Spend Analytics Purchasing

Banking, Wealth Management, Family Offices
AuM Balance & Profitability AuM Balance & Profitability Loans Wealth Trading

- AuM, Lending
AuM & AuM, Lending : Wealth : - ;
Income Stock Py Isr:g;:ne i Management Eriiate Equity Aradng

Insurance Service Marketing

Fraudulent Call Center

Work Accidents Web Traffic

Claims (advanced,

Claims
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Local Services Grants Donations Budget Contracts Telco Service Sentiment PMO Marketing
e ; Donations Call Center NPS : Email
Citizen Service s Actual vs Budget Project ;
Requests (CSRs) Grant Allocation (advanced, Follow-up Procurement Telco (Net Promoter Management Marketing
expert) Score) Campaigns

Admission

Budget PMO Compliance Contracts
Process
Actual vs Budget Project < :
Follow-up Management REFE Regrsiar
Hospitality
: o= - Sales ;
Revenues Finance Digital Marketing Purchasing

Effectiveness

Email Digital Ads
Marketing (Google, Twitter Web Traffic
Campaigns Facebook)

Room Revenues Hospitality

Finance
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Tableau accelerator 0| A]

Balance Sheet (+Budget)

by Tableau

The balance sheet provides an
overview of an organization

assets and liabilities at a point ...

Tableauw
DataFest

CHRICHZE CHA|E.E (by Tableau)

g Aol CHAto = Sigks A 7|2t B|ustHAM 22l 7Ths L
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AtA/R 2| 7|1F 2 =2 HIO|HE &0l 7tsSHH, O™ AZGOoAM &4 FA47F H45t=2| QIAO|EE o4
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Home Cockpit Balance Sheet Analysls - KP| Performance
Currant Month Currant Yaar Campany Filtor 2
Ralance Fheet Desiboar Dee: v 2018 A | [Pmcshaldery 7]
coc kplt Currunt Pariod ve Refaranca Poriod  defines color coding Filtor 2 Filter &
Current Month vs Previous Manth v Placeholdar 2 . Placaholder 4 .
Dec-18 comparad to Nov-18
CURRENT ASSETS & LIABIUITIES TOTALASSETS & LIABILITIES BALANCE SHEET
t12
ac-18
¥ $3.1M V$1.6M A$227.5M A $13.7M A$213.8M )
Current Current Total Total } Current Assets $3.119.441  V-99%
Assets Liabilities Assets Lisbilities Yol
o T T R T T SO Equity -Current Liabilities $1,610,813 V-16.0%
v s 1.5M = Waorking Capital $1,508,629 V-23% Working Capital ratio 193.7% A+7.3%
Working V¥ 6.4% Liquidity ratio 51.6% V-65.8%
Setat__ . Dbt to
equity
0
A 193'7b ratio Total Assats $227474172 A+03%
Working
Capital % Total Liabilities $13,655464 A+0.1%
8.9% V% Nov-l 16.08 i £.3%vs Nov 38 0.5%va i 039 v Nouts «0.3% 5 Now-18 = Total Equity $213,818708 A+0.3% Debt to equity ratio 6.4% ¥-0.2%
BALANCE SHEET BY COMPANY
CURRENT ASSETS & LIABILITIES TOTAL ASSETS & LIABILITIES
0105 Subsidiory | EENEENNE] o o o~ NEIIEE EEENEEE z A
030-France Subsidio. I | EECEC @ > E:)  EE 34 = = ) Y
020-UK Subsidiary ] N ;=0 @ @ o B s oocs.000 | R I s:20210 — 51
040-Canada Subsidi B 550008 D @ :zos : | B [ sires —l) 5 &
041-Swiss Subsidiary! fs3s.028 —) 131 8% se— 5 332802 | 2 | 5322000 —
Current Assets Current Liabilities Working Capital Working Capital ratio Uquidity ratio Total Assets Total Liabilities Total Equity Debdt to equity ratio
Current Pariog nco Paricd)
i
15
Tableau | Balance Sheet Dastboard | Confidential Information | For internal use only wehoblaay
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ElZal ) SAP D=zl CHA|E.E (by Tableau)

SIZfl OS2 A &H0f| et WHE QUAIO|ES &ele o+~ UG LICEH
J[EZ GUE|| 42 A & YT =3 OEAEE o0 22l Vs LI

AR

Home Cockpit Debtor Detail Outstanding Invoices  Analysis - Adhoc
Data Visualization
Customer Filer 3
SAP AR SA  Dashboard (&N) v | | Placeholder 3 -
cockp't Cleared Flag Fiter 4
(AN} | | Placeholderd N
by Tableau
Accounts Recelvable is the What Is the Totai Outstanding Amount that we need to collect from our Debtors? What are the outstanding invoices? Are we efficient collecting payments? Due Date Last 60 months -
money that a business must s e s 6 e
; $ 255K e
collect from its customers. Late >120 days 10 @ 10 20 30 40 S0 60 00 800 S0 1000 X 44% w 250d
iemsiadasicd of invoices are paid late Avg Time to Collect Payments
One cirtle par inunice, positianad by on the number of days from invoica dua date
argast ovardue invoices Oxie Deite
Invoice # Posting Da.. Customer Due Date 2013 2020 2021 2022
INV-Foox TR D4-Dec-2019  Customer 34, 19 ) 304 w— ) O
INV-FooxTFA  09-Dec-2019  Customer 34.. —] X 8 =
INV-Froox62x  16-Dec-2019  Customer 17., .
Total Invoice Amount
e Rl o (onlycleared invoicas)
5 1 S 11} Invoice it Posting Da.. Customer Due Date
INV-BBooxx..  23-Aug-2019  Customer53. 08:0ct-2019 [N ¢ 1.625 ey ) 1.0
s INV-BBxoore.,  23-Aug2019  Customer53. 08-0ct-2019
J| i S =S INV-BBxaxxx., 26-Aug2019 Customer33. 11-Dct-2019 o o
Invoices
Who are our top Debtors? (only cleared mvoicas) .
TOTAL QUTSTANDING (on-time + overdue) OVERDUE v T
$ 554K 1,757 $ 314K X 0% X 635
Total Qutstanding Amount Qutstanding Invoices Total Overdue Amount Overdue Amount % Overdue Invoicas (not cleared)
% of Overdue Invoices 55%
fonly cleared imvolcas)
Customer 0668 $ 65K 9 | xo un
Customer 4516 § 36K @ | xo i ﬂ
Customer 3437 o I i Fe— X 17 e ‘L—-“
Customer 2722 = - I -« ° S— X 43 \
Customer 0931 o] §x1 " Tkt o
y a0 veraga Time to ~
Customer 5145 I o Colloct Payments o .
0 00 1,000 - b ’
Total Qutstanding Amount Qutstanding Invokes Total Querdue Amount Overdue Amount % Overdue Invoices (I‘IDI cleared) A J A o D A C P
N J C D J
Tableau | SAP AR Dashboard | Confidential lnfsrmation | For internal use only i tobleou




Tableau accelerator 0| A]

Broker Portfolio Analytics

by The Information Lab

Explore and contrast how brokers
have contributed to KPIs

Tableauw
DataFest

H=27| 2M (fA|E.E (by Information Lab)

2ol Tof &= LIEILHO] F= HAI2=Y LT
offd HAIEES Salf 0 E27 S|AF HEHAT 2| LHEILI=A] B2 Tere &~ AS LT

INSURANCE | BROKER PORTFOLIO 2021 Q2 ovarviaw Banchmarking
. This dashboard shows performance for an entire portfolio over time. | Click on a broker to filter »
O
O
3.7M cwe 78 LIvE POLICIES 43.2% niLr (%) 6.7% sroker (%) 49.2% Rrrv (%) 105.6% 74 (%)
SETTINGS @ - oo i ® - Y .
PY Var: 0.9M A PYVar:33 A PY Var:-12.1% I T 5% A PY Var: 117.2% A PY Var:3.8% A
Selected: Bergnaum
P R L R
areup TOP 10 TOP 10 | GROSS WRITTEN PREMIUM TOP 10 TOP 10 | NUMBER OF POLICIES
BROKERS 1 Kremlak Ltd s3am | BROKERS 1 161 |
% of total GWP 2 BergnaumGroup  [eiBM | % of live policies 2 !
Year of inception Date =2 3 Gottlieb and Veum | 67% 3
2021 - 4 | 4
s | 5 |
33%
Quarter of Inception Date 28% & ] & |
0z - 7 | 7 |
3 | 8  Kling and O'Kon |
Top N Top10  Other 9 | Top 10 Other 9  Ebert Irc l
10 v 10 0.4M | 10
> SYRSNILR (%) 2YRSNILR(%) 1YRNILR (%) > BROKERAGE (%) RRV (%) TA (%)
Bergnaum Group 7.73.8% 6.55.6% 9.56.9% Bergnaum Group 3.8.2% 8.39.8% 3,110,%%
Daniel Inc Daniel Inc
Ebert Ing Ebert Inc
Lang Rolfsen Inc Lang Rolfsoninc
Jones-Wilims Huel Wintheiser
Klein Group Klein Group
Gottlieb and Veum Kling and O'Kon
Schmitt, Kovacek and P, Gottlieb and Veum
Wolfand Quigley Kremiak Ltd
Kremlak Ltd
—%

Click action »




Tableau accelerator Oj|A| L EEe

ElZal 4 Supply Chain CHA|2E (by Keyrus)

(=]
S|Ate] Supply Chain ®&tE eh=0f 2ele - = B = AT UL
=7 0|5 o, ddns| B, 120 B, =7 S[AE 245 20ELC
Keyrus :
Retail Store | Supply Chain Network keyrus ’

Insights into the health of your supply chain and its impact on your customers.
Last Updated: 6/14/2022 8:19:26 PM

Retail Supply Chain

HIGH-LEVEL BUSINESS REVIEW OUR END-TO-END SUPPLY CHAIN NETWORK L T8 SERVICE LEVELS ACROSS OUR ORGANIZATION W 2021

Moa/tar our bustnese's succass ovar time Sefect an entity in the nework below to filter the dashboard PREVIOUS WEEKS | MOST RECENT WEEK W 2022
by KeyrUS S ——— Select & manth to filter to that tme period

i i TOTAL PLANNERS
Insights into the health of your i
< . . CUSTOMER
supply chain and its impact on 30 ORDER FILL
RATE
your customers. | 2 0E
S BT 87.5%
j' = { )
TOTAL ORDERED @ 2022 Mapbox © OpenStreetMap 2
ITEMS CUT FROM CUSTOMER ORDERS
263M ‘ PREVIOUS WEEKS | MOST RECENY WiEk
WAREHOUSE

UNIT FILL RATE

050333 £11,638
g R N\ JS\ 87.4%
TOTAL CuT
B005123  $933 “
37M I N N i
| o7saiaz3 $119.788 Jan Feb Mar Apr May Jul Aug Sep Oct Nov De

6002376 ¢8.531 M SERVICE LEVELS BY CUSTOMER AND SUPPLIER
o ~ A - Select an entity bevow (o filter the dashboerd
ITEMS CUT FROM SUPPLIER ORDERS
TOTAL SHIFPED PREVIOUS WEEKS | MOST RECENT WEEK CUSTOMER SUFPLIER
) Peoplesstic  94.5% 100.0%
" Swag ( 91.7% 100.0%
ot e S A Haze 91,0% 89.1%
/ Jumpe 20.8% B8.6%
RM461712 §7,482 5 68.4% 87.3%
TOTAL INVOICED 87.9% B7.1% ‘$
RM6123  §26,692 /Lf\ / 87.8% 54.4%
655M . — 87.5% B2.1%
87.5% 1.9%

RM459912 §1.676 A IA /J\A
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Tableau Accelerator

https:/ /exchange.tableau.com/accelerators?version=2021.2

Accelerators

Rapidly build robust dashboards tailored to industry or enterprise application. all using your data. Learn more

Tableau Version

2021.2 and later

Connection Type
All

Language
All

Categories
All

Corporate Finance

Digital & Social Media

Human Resources
insurance

ITsSM

Marketing
Non-for-Profit
Private Equity
Procurement
Public Sector
Retail

Sales

Software Development

Supply Chain & Manufacturing

Supply Chain & Manufacturing

Keyrus keyrus

Retail Supply Chain Equipment Productivity

by Keyrus

Insights into tha health of your
supply chain and s impact on
YOur CuStomers,

by Tableau

It provides you a complete view of
your inventory and stock

ty Keyrus
Find out how productive your

facility—and the pacple operating
t—are

Scraps (aty & cost)

by Tableau

In the most basic sensa, scrap is
the discarded materal froma
manufacturing job.

Sustamable Supply Chain

by Slalom

This Accelerator shows you how
sustainabe your supply chain is—
and whether it's meeting goals

=

Shipment Logistics

by Tablesu

This Accelerator halps you to
monitor your ability to deliver
Your customers an-time.

Scrap (cost-based)

by Tableau

Inthe most bask sense, scrap Is
the ascarded material from a
manutacturing job

Stock Coverage (ABC-XYZ)

by Tableau

ABC-XYZ analysss Is an algorithm
1o classity your products

Tableauw
DataFest

M) imentory
=T e
— Free
Description Tech Specifications
The Tableau Accelerator for Inventory helps you quickly get data-driven insights into your inventory. Inventory managers can Supported Layouts
use this Accelerator to better understand stock pesitions. inventory value. missing stock. and stock surplus. l;
Answer key business questions Support
« How many stock positions do we have? Developer Website
of- 2
+ How many of them are out-of-stock? Works with
« Which positions must be refilled?
Tableau 2018.2 and later

« Where do we have stock surplus?

N N NN R NN N O N R ONH N N N AN NN AN AR NN,
N N N N Y Y N N N N N N N N NI N N N N N N N N N

Homw | Cockpit  vantory by Warehouss  Missing Stock | Stock Surplus | mvintory Analysis | fvantory Historical Parformms...  [tam Avidability | Top KPIs Trends | Top Parformirs  Anatysts - Adhoe

Surrant Month Currurt: Yaar Warid sy Filtar &

Invantory Dashbosrd e . o| lan + | |paone 3 .

Cockpit P

YoneT0-Beee: Dorrent Year s Pravioin et > [an v | |Pacerolters -

Fitavd

o PRIDE | ISNS SNV COANG

YTD Dac-21 compared to Y10 Dec:20

Ove-Steck Avstock [ UndarSteck [l Outer-Steck

CURRENT INVENTORY

STOOK POSITIONS MISSING STOOCH STOCK SURBLLS » EVOLUTION OF STOCK POSITIONS
— s ¥ 10.3% L e Ao 5 .
Warehooses Total Stock Postons ' 1 7% <
o Over Stock Pasitions %

Qutof Stock Pesitions %

£.5% 5 ¥TD D 20 AAAN ¥4 YT D ALT% v V1D D 21

Vas

Refarenced itoms

INVENTORY VALUE § IAISSING STOCK X

A$13.9M A$26

AN Masing St0ck

em 1o

ISR ga

569,202
Urdaestach

Hbahlean

Vathos | Irmea oy [an bsesard | Carfidornis infrrmmtion | For |tterr | s ceily

@ 4obleau




Tableau Accelerator E‘?JS?S;

== HATEHME BotA 82 7ts LT

o7 Cf gfot=7|

Tableau Server . o o . e

§ T ¢ § AlEts}7|
- . . .
e LS S A8 AN e
Microsoft Excel 32 R glojEfof 2
HAE mpel DAYS_&2ZHaM_ghot DAYS_&2HeA_tlet 7| 2 & FINAL =% &9| Xt& [prod-ap... AZE BA
JSON mgd Tableau 0] 8
PDF m$2! B oo [ e snias 7 s s
meme —_— CE2IK SHA.,
3t ; 3 . -
..' s
S Eagommeliel s
T—] = l7>* - = = - - -—
XpAsl iz 1 iklzh . =g == =8
HAMC0|E| 4 HMcolEf #2 SAP MM 2§ &4 (70} SAPMM 28 &4 (704 ... HMcolE| 4 [prod-a... P e
Tableau Prep 27|
o e P——
Google Analytics s+ablea +eble i ] Tableau Blueprint W7}
PostgreSQL 3 |l B o
Gaogle BigQuery 2 qE 47 2 HIE 27 60 o ¢ T8O 0c¢
2 WE 2 EHE2 HE LM SHRONONS ) B O C Tableau 24 4a]2{0|&|
Google Drive —
7|2 62 9 _FINAL 712 G2 4 _FINAL 1B A CAEE [ D B8 AR GAEE MR HH B ELSIE.. B HAANE 27|
KpMisl
HE S8 EAM T
Sample - Superstore Destination data
o - — 58 172176 199171%|
M1 K| . — m = 243|4= TC220|| 2pAH|
i O|HAOIM JY &= TABLEAU
FERE0| - AE - & A7 ofciA{Lt 22} CONFERENCE
BT 000¢ B R R Plos BAMIE = U
‘-& ® &uich —
®e ®De
A8 E5
HEHAEN MIA 1=
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Tableauw
l:'"E A| '-—l'al2 DataFest

224210 QU= 22| B4 H0|EIS DT|E B85t W

o

utol

Cl| O] &

CllolE| 22 } s }

CHRure CjA|LE 21242]0f =
°E A{AF BIOJE] 12

Fo|: Ef =2 A/A2{2||0|{ Cl|o|&| H=2} 2|ACO|E{S] HEFS B3| F0{0F EL|Ct.

i




Cloje &€&

A22e[0[H H|0]H 2| A1 0|F0| 2lAte] H|O|E 2t 5T

o

EiS2 2d2{2]0|&
Clloje] ¥4 o

Elo|E
Abc Client
v & Country, State, City
@ Country
@ State
@ City
Abc Customer
£ Order Date
Abc Payment Date
Abc  Product
Abc  Product Code
Abc Product Line
Abc  Product Sub Group
Abc  Sales Group
Abc Table Names
A FFgl OIF
Sales Amount

Sales Amount Target

Sales Margin Target

H
4+
# Sales Margin
e
# Sales Quantity

Tableauw
DataFest

StO{OF 2|7} A &erL|Ct,
2|At2| o] E]
AT} 0|2
EHO|E
Abc  Client
v & Country, State, City

@ Country

@ State

@ City

Abc  Customer

9 Order Date

Abc Payment Date

Abc  Product

Abc Product Code

Abc  Product Line

Abc  Product Sub Group

Abc  Sales Group

Abc Table Names

Abc FFglOIE
Sales Amount
Sales Amount Target

i
I
# Sales Margin
# Sales Margin Target
B

Sales Quantity




e @ =i Tableau - SALES - Customer Segmentation - RFM Analysis Dashboard
# | €>=>-08a- @ - @ - 2 - - = zuus
AIEE gjojorz <

7171 0j2| 27|

salesforce

37|

ARSXLXIE 37)(166... ~

AE
[a] AE15
Salesforce
Key Metrics
i | want to:
TotalSales - Revive my Cus’
[Customer Segmenta
784 - Understand hc
00 »= 0O w=ox
S a= o a8y - Deep-divetoa
A =2e [ ce=c
B3 oox  S» wm= k
@ smmoxi  [F cqoieqor..
PSS A 25
CHAIEE HIS BEA
B diojg &= B8 Home HHI RFMAnalysis B RFMCustomerBase I RFMSegmentDetail [ Analysis-Adhoc AIE15 [ B, O

A MyungWansik



Upcoming update Bﬁggg;

2F Oidsl= 25 Aottt O g7 d= uAS AFe I d YL (2= YH0|E oY)

— o

—_ o -

“ o = ShowMe
Dachhoard -
eavu
Sales Data
Attributes to Map
Customer
Sales Dashboard
Tab
e
C or Nary
10 M. f
Domain Values
Customerfiame Williarm Bro
Q& ot
- ) att Abedm,
Proat
Product

Sales Amount
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= = Tableauw
O|E/ 6lH =Moo 2 HA £AALMME =+ US7? DataFest

P&L (£) Feb-2020 Feb-2021 Feb-2022
Revenues 121,033 130,815 139,079
Cost of goods sold 0 0 0
Gross profit 121,033 130,815 139,079
Capitalized expenses 0 0 0
SG&A (116,572) (117,017) (117,423)
Subsidies 0 0 0
Lease rentals 0 0 0
— — Other operating income 0 0 0
e - p - g
; - — Other operating expenses 0 0 0
o [=] =
- °= - °= EBITDA 4,461 13,798 21,656
D&A (2,025) (2,025) (2,158)
Zl-il AI-‘] xl-il AI-Z Operating income 2,436 11,773 19,497
Financial income 0 0 0
Financial expenses (1,119) (822) (511)
Profit (loss) on disposal 0 0 0
== = Exceptional income 0 0 0
—— —— Exceptional expenses 0 0 0
= =
- °= - °= Profit before tax 1,317 10,951 18,986
Corporation tax 0 0 (2,326)
= = Net income 1,317 10,951 16,661
At3|AL3 At3| At4

HE 29 AlLM oA




. Tableauw
T E{2} Drill Down DataFest

Overview

S| A| CHA| B E AL et 71z SICHALE HAIS A HE

oHIBIA|R HetAlY, O SIA H AT ChS B RALC EXXN CHE (2

o oS &0(9): 2ea 20194 128 (Hek)

6,390,999 —— -2,077,577 % 2,120,258
sicy: : R m I i = il
-35.16% -152.43% ' I I & -35.16%

6,390,999
Aichy: Ayl
___y +106.37% +107.30% 02 27} 8,468,576 +4370%
oj& £0j9f 2,077,577 -152.43% &7 B8 -32.51%

 geug 1234347 +10601%  SRMBYE 19.31%
Income Statement R — | 7

-3,403,484 ?EFEF II I 22| 91,561 +93.50%
Hachy): LT defolel -3,403,484 -202.63% ool g

8,468,576
Ty

by Tableau 43700  Ere -202.63% OfxH A U2 96,953
=l '

The income statement depicts +107.50% +106.80% g7\ 2019 -3,500,437 -205.56% 97| 0|9 HiE

the revenues, expenses and net
income generated by an...

21 3|Ar 2 Bl

200 H|AM CA|RE )= o O [
(by Tableau) . . = e

I 380K | AK - 141K 2 ’ OK

37K ‘ 17K ‘ 2K 0.00K $ ’ oK ‘ 15K

M 10M

M OK 200K 400K 600K SOK 100K |- f 50K 0K SO0K  100KM -2M oM ’

SM 2M 0
o247} o2 #0j2} S8 27Hdzi| OfxH+AIS HIS g7 £0l9

Noel Myung




Tableauw
DataFest

I.

22| Al Al=2j|o|M
T = Al
F 2 H|0[&] Al=Z¢4|0]/d
Overview What-if
23A A o|M siApey 2lEg SR W
Bl S e R a - CE— iz
Ao BOlAMA g
gy N0l 52 47 Agaiol =g 39 ofgciy) uj@ NS0l Hg uig o L
oj@=E ol D . fEIAl?_ Alga‘llolﬁ 7|-6
6,390,999 S X
— A=40
oj @2t o4l
vase |
= - F A2 20| A
: - n = H A
— i 2. 2t 4[O]g 7|8t A[=2{|0]/4
T s
3. 3442 Al=¢|0|4
olol/zAl Bol

8,468,576

+14.27%
1,234,347

Ol 247t
-2,077.577
A=+0

IeiHlS =3 oj
1,234,347 [ |
[ —
2zt 2 ol
91,561
—— A=10
ECLETS

H7Ha|
+8.71%
OJAHY 1A B} 0§2)
|AHHI B+ 1M B 052 96,953
FEEESNE B A=+0
- . = —— - ~ —
g7 2ol uig = b
Noel Myung

uj & &0/




@ ==zrrick 12 Hopsa
"2{A|OF MM = =RIF7E 3l Ol EX[="...JPZZte| A1 [ARIRZHA]

R20| (fEE UD Y=

2% (BXIAZH EEHIOS M| W2H JPR7I0A 2| YUXIXY 24
LIEAR F1lHE S EA7LS2 212 THS0|A| 2{Al017F Mte] AT 2N i Zatoz .

(3) M22R 2022.06.25. UYloJH{A
‘gt E4'E A OisHEE 40009 HotE-SICRH= AR 45 [S...
2 M%) 257|200l SHOIXI2t HRfHY 42 H|0| Z7}a 2
IS Stz Sofl ois 22 2H|E ..

8} 7kX[7F BO{X|H (Bhe &5

s
7h 0], BBALS RFHI9H 837 (o2 IAH), BB S

C ZMYUEPICK [=h A3 1T 2022.06.24. HO[HFA
7|USE HIY... cietelE, B2 108 FH 410 &3

R SUSH= ST 24 10RS 3R0| "2 22t lE" @22 #80] 130092 £
A CEHEEZ | 251 127| U 7|E & QISHRlE of 412]2t2f(2F 522000242!)Ct.

USD/KRW

11,301:80

A 450

Tableauw
DataFest




Tableauw
DataFest

W MM 25 CHA|RE (312

HISHMIR, Noel Myung'd 2JAF 2IXERH SL0H¥E Lict.

=1 P March 24, 2019 F, H|Z 7t

w ?u“ gq‘
MM

Finished Product

SAP MM

$3,315,975,329
HEoh); -24.71%

257,473,187
HF0hY]: -39.52%

Raw materials

Semifinished Product

$661,694,658 (19.95%)

$499,809,273 (15.07%)

HRA0EY Fuize xjo|
by Tableau

$12.88 -$2,681,174,547
HFOhH): +$1.21 P At Hos|

‘ 0 1 Trading Goods

Packaging

Gain full spend visibility by
analyzing expenses across silos.

NWARE e

3 . X-” % 7 | _7”_(_ O|F o3 o3 xfo] = FOi7H4 e "R 7ol 2
i $994,820 59,1117 $20.53 3o
SA P -_l'l'uH I:H A | EE ;i $994,820 55,1117 $20.53 !

Prod $1,215] $218,945 $994,820 59,11174 $20.53
(by Ta b I ed U) rodLe 3 81,213,765 $218,945 $994,820 59,111%4 $20.53
Product 50741 $1,213,765 $218,945 $994,820 59,11174 $20.53 SRt
Product 50670  $1,213,765 $218,945 $994,820 59,1114 $20.53
Product 50480  $1,213,765 $218,945 $994,820 59,1117 $20.53 Vendor4  ERBEIEN |-$1.447M
Product 50428  $1,213,765 $218,945 $994,820 59,1114 $20.53
Product 50420  $1,213,765 $218,945 $994,820 59,1117 $20.53 Vendoss
Product 49920 $1,213.765 §218,945 $994,820 59,1114 $20.53
Product , $1,213,765 $218,945 $994,820 59,1117 $20.53
Product $1,213,765 $218,945 $994,820 59,1117 $20.53 Vendor8
Prod 5 $1,213,765 $218,945 $994,820 59,1117 $20.53

WOIX} 72h 3% HFCHY| A2 BN

Vendor &

Noel Myung




ChoFsH ZEC oA 20f 38 2L

LH7t 70l et = H0[ 7AW E0 S/t

MM 28 CHAEE (FIHEY)

SHAsEHIR, Noel Myung'el 2|} Foi29) 5/2 Al % UL|Ct

Tableauw
DataFest
A=A 2UEE JhseiL

7IE W Wcte) Hy

2/17/2019 | [=

e A 7tedne|

| (Al v (Al

&% 0139

Zoia =3}
$2,167,558,185
+60.08%

$3,607,801,724 712480}
A A= -$149,719,131

-4.15%
=—————""I

O|MECt 42 It B2
w2717
TFOREFA| LEER NS
E3elL|ct,

sSsE sy
-$89,950,877
-2.49%

T oyl opE
Lio{x| 52} @uich

$5,535,689,901 2-lzl ;DH:OH | _LI: |-

IT
43CjY): +53.44%

e 703 7'|O| 7|-7:| |IH_'_ | ?-UH
‘ C{2017| St

February 17, 2019 F
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22 E 2M517] 0{2{-2 Google Analytics DataFest

Google OiE2lEA &

%

e e " ol © SEELICHUZ ABRE 201N
807 1.1 77.03% 18 35= 17|22 gAMLt
48.1% 47.0% 11.3% 422.7% 2020 18 129 ~ 2022 78 318

AO|E2| | T AFBAIE 3.61 TG RILICE

250 = Users
47
200 38
150 2%
1&=
100
/category/blo...ableau-tips/ 0
50 2022-07 2022-06
/category/blog/use-case/
0 /date_parameter_kpi/ 0| AAIS EIQ10)H]| 2=
11 12 13 14 15 16 17 R
8¢ /overlay-text...ine-tableau/
At 78 » Spi el [N HAREETN £71 84 >




5|AP7} YISt A B RO 2 CYA|EE MA| 7ts Datobost

CHAL
AMOIE ZIEE, =712, HO|R 8, §5YHE 52 7[=2= Eits =4 gLt

— O L

4

Google Analytics AR E 7|t cHeINE B & wnci9)
OHASIMIR Noel Myung'd, GA #EeiL|ct Adan s

X2 £, Session 2|8

Google Analytics AIOIE B, Session 71 [ session
ashared com googie.com.ad \
asdths.com boston.com l 'T'J )
by Tableau Desktop

This Accelerator provides
insightful information on your
website traffic.

xrea.com amazon co. JD cnhet.com

123reg ok o o nalgy | Timatseom TUS bl ® 2022 Mapbox @ OpenStreetMap

Ho|x| 71= =4 S 2IE BA

G ‘ \ H | E_ o) x| El0| & Session Unique PV Bounces Baunce Rate Time Hauy Session Bounce Rate Time

(by Ta b I ea U) Page Title 1827 - 8 l 0.8 ‘ e Organic Search - 615 - 17.72% . 94.35 sec
Page Title 1384 P e B aoaas | 117.52sec pirect [ 240 B 55 [ esossec

Page Title 1598 - 11 - 19.30% 31.56 sec Referral l 78 . 14,10% . 55.84 sec

Page Title 1343 - 8 . 15699 I 10325 s8¢ Social | 33 - 27.27% -92.91 sec

Page Title 1817 I 2 I 5.56% I 302.53 sec Paid Search I 26 - 30.56% l 10.00 sec







Tableau Public & Accelerator

Ei==0|M= H0[H 23t =0l T2t THFoh OAl

Tableau Public

Public Sector

WA A A4 KA AR K NCSC Workshop Participant Breakdown
I~ o e ey e

- - - . - - . TR
R S Sy o S = S s E 3
e - - - - - -
- e—

The Average Price of Milk Price Parity in US Caribbean Basin Security

Adedamola {Damola) Ladipo NoelMyung Initiative
National Center for State Courts Data...

@ 5644

9 D 9,804

ALY aret PAEF Castrtasion

ET1Es = -

PABF and FABF Contribution Budget Bootcamp StandAlone San Francisco November 3, 2015
AFA 2016 City of Houston - Finance Department Election Campaign Finance...
Steven Massey
@ 6292 e @

Mt Comte’s Manking e S oy Pl Corsiios
T b

Visualizing Oklahoma - State
Fiscal Rankings 2018

State Chamber Research Foundation

sIvBeATINAN
IV R AN DD
ApPAUFSHEENTS .
L Tt o A SRS SEC R R R

OB E R =0

Bringing back the CHARM to
Baltimore!

Louis Yu

A Sl oY HAEES

HT

kJ
z0
L

I™H Public

Tableau Accelerator

tableau _+ exchange £ sustchite Excharge
Comnecters Accelerators

Accelerators
Rapadly ds taulored ¥ or enterpnse apphcation, all usng your data Learn more
Tablaau Version All Accelerators

20212 and later -
Connection Type ,;'1}1 |

p keyrus

All -
Language Emargancy Cals Baid Mada Analysis

Al -

Ty Tabhay by Kayns

Categories.

o FiRcout which campaigns: ars

Carporate Finance
Digital & Socl Meda
Education
ERP & CRM

ESG

Financial Services
Ganeral Services
Healthcare
Hospaality
Human Resources
Insurance

TsM

st g new custormers and RO
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